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ECOLOGY » MARKETS SAVE ENVIRONMENT, SHOPPERS SAVE CASH

PHOTOS BY FRANCISCO KJOISETH : The SCUIL:A.e. Tribune
Lisa Hoagland, customer service associate for Harmons Brickyard in East Millcreek, loads up a customer’s “Go Green” reusable bags.
Harmons has reduced its ecological impact by 19 percent, according to a 2007 report by the Environmental Performance Group.



At all of its 13 stores, Harmons sends
its cardboard boxes to a recyding
company and then buys back pa-
per bags that contain some of the
chain's own recycled materials.

ERS

Theyve adopted reusable bags — even wind power.

By DAWN HOUSE

The Salt Lake Tribune

Jill Blevins makes it a point to bring
along a reusable bag when she stops at
Harmons Brickyard store. Her habit like-
Iy saves 800 plastic bags and the landfill
11 pounds of garbage from her shopping
trips each year.

“Our dad is an old Navy man; we were
taught whatever we pack in, we pack

out,” Blevins said, pausing at the produce
counter. “It’s good that grocery stores are
catching on to recycling, too.”

Natiomwide, businesses generate more
than 90 percent of the solid waste, with
one-third coming from product pack-
aging, according to the Salt Lake City
consulting firm Environmental Perfor-
mance Group (EPG).

While Harmons has sold reusable
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